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ABSTRACT

The higher education institutions should cleadgfine and set mechanisms to monitor the iegroutcomes.
The student SWOT Analysis is one of the impurtaasis to find out their skills, strengthsterest in activities,
career objectives and expectations from thetutsti This will be used as a reference to monherdtudent progress and
achievement of learning outcome. Additionally, thstitution can develop a model of student develepirand enhance
graduate attributes by means of focused developpiant In semester based courses, the institugonidentify various
attributes essential for earning such degree andisfon a particular attribute in each semestese®an our experience at
SIMS, we have developed a stage model for all theses to focus on a particular graduate attriduteng each semester
by designing the programmes in such a way thdteaehd of the course students posses the expaetddate attributes.
In this paper, the stage models developed for tipest graduate courses namely Business ManagerwBi (),
Computer Applications say (MCA), Social work (MSW"), and three undergraduate courses in Business ddament
say BBM™, Computer Applications say (BCA, & in Commerce (B.Coffi) are presented and the contributions of these

models for enhancement of graduate attributesiaceissed.
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INTRODUCTION

The higher education institutions should cleadlfine and set mechanisms to monitor the iegroutcomes.
The student SWOT Analysis is one of the impurtaasis to find out their skills, strengthsterest in activities,
career objectives and expectations from thetinsti This will be used as a reference to monherdtudent progress and
achievement of learning outcome. Additionally, thstitution can develop a model of student develepiand enhance
graduate attributes by means of focused developpiant In semester based courses, the institugoniadentify various
attributes essential for earning such degree atisfon a particular attribute in each semestese@an our experience at
SIMS, we have developed a stage model for all theses to focus on a particular graduate attriduteng each semester
by designing the programmes in such a way thdieend of the course students posses the expeciddate attributes.
Master of Business Administration (MBA) is a progmae intended to groom professionals to manage éssirAmong
the tasks in any business is planning, organiziliiggcting, staffing and controlling. Since any imess has got to put
together men, machine, material and money, foratt@nment of results those managing the activityutd acquire
competency in knowledge and skill in decision mgkirin order to groom area-focused specialistsctihwse offers to
meet finer requirements through specializationgroduction, finance, marketing and human resous@roliferation of

institutions offering the course is a direct implion of the growing demand for trained personnehe field of managing
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business. Justifiably enough most institutionsehanroduced value additions to reinforce the refee and strength of
the course. Of late, the cry for quality has brdughhward the ++ model in various under graduate post graduate
courses, which is competency building through ‘sthgsed quality assurance strategy’ that promatdgibg curriculum
gaps, imparting skills and creating a mindset faable to managing business or work as entreprendarthis paper, the
stage models developed for three post graduatesesuramely Business Management (MBA Computer Applications
say (MCA™), Social work (MSW"), and three undergraduate courses in Business dédarent say BBM, Computer
Applications say (BCA), & in Commerce (B.Coi) are presented and the contributions of these Isobte

enhancement of graduate attributes are discussed.

STAGE BASED MODELS
(1) MBA++ Model
Si1iMi s
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Figure 1 : MBA*" Model

This is a four stage model as given in figure b, through the entire course to bring about grolwtbugh a time
bound and stage based strategy. The first ofighis build confidence through communication powagmented through
field exposure, interaction with industry expenslaase study analysis. In the second stage therss are encouraged
to identify fields suited to their talents to ori¢owards direction, a process facilitated by theufty to help the students
realize and arrive at one’s own potential. Just asr cannot be won without a strategy howeversiwasts strength be,
a business person cannot succeed without beingategst. The third stage is by converting studéntis a strategic
innovator through team exercises and group connagitin planning strategies. This is largely thglounnovations since
strategy in one context is not the right fit foo#mer context or time. Most of the ills of any mess or day to day life is
lack of appropriate decision or decision at therappate time. The final stage in the model isaster decision making.
Business cannot wait for time. The flair in deamsimaking converts the professional for succedaké off. The details of

value added programmes during each semester/cofukéBA programme are listed in Table 1.

Table 1: Details of Value Added Part in MBA Progranme

S. No. Type of Programme Number
1 Certificate Programme 3in each semester
2 Modular Programme 2 in each semester
3 Workshops 3 in each semestel
4 Vivekananda Study Circle programmes 02
5 Value added Chapters 05
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Table 1: Contd.,

6 Soft skill Programme 1/week |
7 Guest Lectures 06 in each semester
8 Industry visits 1l/team

9 Teaching Plan Booklet 1/subject

10 Study Material book 1/subject

11 Enrichment Programmes 3/semester

12 Student Project 1/semester

13 Business Newspaper analysis 2 teams/week
14 Student Presentation 4 teams/week

15 Placement related programme 1/week

16 Student Forum activities 01/week

17 Student Specialization exhibition 04/semester

18 Faculty Development Programme 04/semester

19 Student exchange programme Ol/year

20 Team based activities/programmes 04/semester

(2) MSW™ Model
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Figure 2: MSW*™" Model

In MSW++ model as shown in figure 2, the curriculum and the pedsgre designed in such a way to create a
mindset for social service profession. Through prbpplanned orientation programme, field visiis)d work practicum,
university subjects, value added chapters, ceatéiprogrammes, modular programmes, workshopst tpetsres and co-
curricular and extra-curricular activities, studeate prepared to focus their mindset and lovestiogal work service as a
profession. The students study five compulsoryesttbjand carryout field work practicum in a reputssO depending on
their choice as a part of university syllabus. Blegails of the curriculum are given in Table 2 tor'he details of value

added programmes during each semester of MSW progesare listed in Table 6.

Table 2: First Semester Subjects of MSW Course asp University Curriculum

1 Social work - History & Philosophy 4 hours/week 100

2 Working with individuals & families | 4 hours/week 100

3 Working with groups 4 hours/week 100
4 Dynamics of human behaviour 4 hours/week 100
5 Social work practicum 16 hours/week 225
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Table 3: Second Semester Subjects of MSW Course @er University Curriculum

S.No. Subject Teaching Hours | Maximum Marks Allotted
1 Indian Society 4 hours/week 100
2 Working with communities 4 hours/week 100
3 Social work research & Statistics 4 hours/week 010
4 Social & Organizational Psychology 4 hours/week 001
5 Social work practicum 16 hours/week 225
Table 4: Third Semester Subjects of MSW Course asep University Curriculum
S.No. Subject Teaching Hours | Maximum Marks Allotted
1 Management of Organizations 3 hours/week 100
2 Communications skills in social work practice @its/week 100
3 Specialization | 3 hours/week 100
4 Specialization Il 3 hours/week 100
5 Social work practicum 3 hours/week 225
Table 5: Fourth Semester Subjects of MSW Course geer University Curriculum
S.No. Subject Teaching Hours | Maximum Marks Allotted
1 Project planning & Management 3h/week 100
2 Specialization | 3h/week 100
3 Specialization Il 3h/week 100
4 Research Project 3h/week 100
5 Social work practicum 3 days/week 225

(3) MCA™ Model

Table 6: Details of Value Added Part in MSW Progranme

Type of Programme

Number

Certificate Programme

3 in each semester

Modular Programme

2 in each semester

Workshops

3 in each semester

Vivekananda Study Circle programme

02

Value added Chapters

05

Soft skill Programme

1/week

Guest Lectures

06 in each semester

Out bound social program for publics

1/team

Teaching Plan Booklet

05

2]
- 5
OLOOO\IO)U‘I-wa\)I—\g

Study Materials

05

In MCA++ model as shown in Figure 3, in the first semester, theiaulum and the pedagogy are designed in

such a way to build their logic to develop betteftware. Through properly planned orientation peagme, IT industry

visit, university subjects, value added chapteestificate programmes, modular programmes, workshgpest lectures,

group & team projects, and co-curricular & extrarmular activities, students are prepared to thogically to apply their

mind to software problems. The students studydmmpulsory subjects and 2 laboratory practicabpaps a part of their

university syllabus. Similarly in the second seragsthe curriculum, the pedagogy and the value éddgitegrams are

designed in such a way to develop the studentysters programmers. In third semester, the efforhéle to train

students in open source platform to learn and dgvepen source programme based applications. Ifotivéh semester,
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MCA students will learn various database managerseftivare leading to database developers. Web @naging, web
design and management are very important areastinase profession and the curriculum and the peda@re designed
in such a way the MCA students in fifth semestdt become efficient web developers. Finally, in tigth semester,
students are sent to various software companiesmderstand the design and development of new apiplic software
individually for six months so that they are traine® become perfect software engineer. The detdilgalue added
programmes during each semester of MCA programmnéisted in Table 7.
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Figure 3: MCA™ Model

Table 7: Details of Value Added Part in MCA Programme

1 Certificate Programme 3 in each semester
2 Modular Programme 2 in each semester
3 Workshops 3 in each semester|

4 Vivekananda Study Circle programmes 02

5 Value added Chapters 05

6 Soft skill Programme 1/week

7 Guest Lectures 06 in each semester
8 Out bound social program for publics 1/semester

9 Teaching Plan Booklet 01/subject

10 Study Materials 01/subject

11 Institutional team software projects 01/semester

12 Software Industry visits 01/semester

13 Student based competitions 01/semester

14 Student Presentations 01/student/semester
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(4) B.Com™ Model
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Figure 4: B.Com.” Model

The value added B.Com. model called B.CGris shown in Figure 4. In first semester, B.Coradsnts study six

subjects as per university curriculum and instituéil value added programmes with focus on devetppiralytical skills

for critical thinking. In second semester alonghwitiversity curriculum, the value added programiaresdesigned with

an emphasis to instill traits for modern bankerstHird semester along with university curriculuthe value added

programmes are designed with an emphasis to deVveio@n resources for industry and commerce. Inttiosemester

along with university curriculum, the value addedgrammes are designed to create an opportunitytfemational trade

& commerce. In fifth semester along with universayrriculum, the value added programmes are dedigvith an

emphasis to prepare students as financial decisiakers and tax consultants. In sixth semester aldtiy university

curriculum, the value added programmes are desigvidd an emphasis to prepare them effective aceoustand

auditors. The details of value added programmeing@ach semester of B.Com. programme are listd@éine 8.

Table 8: Details of Value Added Part in B.Com. Protamme

Type of Programme

Number

Certificate Programme

1 in each semest¢

Modular Programme

1 in each semeste

Workshops

1 in each semester

n
|| N[oO|~WINF=
o

= =

Vivekananda Study Circle programmes 02
Value added Chapters 05
Soft skill Programme 1/month
Guest Lectures 02 in each semes
Industry visits 1l/team
Teaching Plan Booklet 05
10 Study Materials 05
11 Institutional team Project work 01/semester
12 Organizing competitions 01/semester
13 Subject based exhibition 01/semester
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5. BBM*" Model
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Figure 5: BBM™" Model

The value added BBM model called BBMis shown in Figure 5. In first semester, BBM sttdestudy six
subjects as per university curriculum and institodl value added programmes with focus on inceppfomanagement
thought. In second semester along with universityiculum, the value added programmes are desigidan emphasis
to inculcate business ethics. In third semestargaleith university curriculum, the value added peogmes are designed
with an emphasis to erudition of corporate lawsfdarth semester along with university curriculuthe value added
programmes are designed with knowledge to managpl@emoney and systems. In fifth semester alorif wniversity
curriculum, the value added programmes are desigvidd an emphasis to prepare students as risk sidly sixth
semester along with university curriculum, the eatulded programmes are designed with an emphagiegare them as
efficient entrepreneurs and business executives. details of value added programmes during eaclestemof BBM

programme are listed in Table 9.

Table 9 : Details of Value Added Part in BBM Progranme

S. No. Type of Programme Number
1 Certificate Programme 1 in each semester
2 Modular Programme 1 in each semester
3 Workshops 1 in each semester
4 Vivekananda Study Circle programmes 02
5 Value added Chapters 05
6 Soft skill Programme 1/month
7 Guest Lectures 02 in each semester
8 Industry visits 1l/team
9 Teaching Plan Booklet 01/subject
10 Study Materials 01/subject
11 Institutional team Project work 01/semester
12 Organizing competitions 01/semester
13 Subject based exhibition 01/semester
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6. BCA™ Model

The value added BCA model called BCAis shown in Figure 6. In first semester, BCA stidestudy five
theory subjects, two laboratory based subjecteasipiversity curriculum and institutional valuedad programmes with
focus on building foundation on computer sciencdlliidamentals. In second semester along with usityecurriculum,
the value added programmes are designed with ahasigpto building interest in diverse IT fields &xmunication. In
third semester along with university curriculume thalue added programmes are designed with an ampioadevelop
different IT skill sets. In fourth semester alonghauniversity curriculum, the value added progra@snare designed in
guiding students with networking, e-commerce & @uiap. In fifth semester along with university caclum, the value
added programmes are designed with an emphasisottihg students to face competitive challengesitth semester
along with university curriculum, the value addedgrammes are designed with an emphasis to prepane as skilled
perfect software programmers. The details of vallged programmes during each semester of BCA progeaare listed

in Table 9.
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Guiding the
students on
Metworking,
E-commerce &
Graphics

Figure 6: BCA™ Model

Table 9: Details of Value Added Part in BCA Progranme

S. No. Type of Programme Number
1 Certificate Programme 1 in each semester
2 Modular Programme 1 in each semester
3 Workshops 1 in each semester
4 Vivekananda Study Circle programmes 02
5 Value added Chapters 05
6 Soft skill Programme 1/month
7 Guest Lectures 02 in each semester
8 Industry visits 1/team
9 Teaching Plan Booklet 05
10 Study Materials 05
11 Institutional team Project work 01/semester
12 Organizing competitions 01/semester
13 Subject based exhibition 01/semester

Index Copernicus Value: 3.0 - Articles can be sertib editor@impactjournals.us




| Enhancement of Graduate Attributes in Higher Educaton Institutions through Stage Models 129 |

ADVANTAGES OF STAGE BASED MODELS

The above models helps the Institute to enghee achievement of learning outcomes sucherastional
maturity, social maturity, business acumenfgssionalism and intellectual capabilities. Theueahdded programmes
are designed in each semester to accomplish thed sthjectives of that stage. Based on Univergithalsus and value
added programmes designed in each semester, tlenttiprogress is evaluated and monitored to pethet students to
the next stage. It is observed that students wiilengo training as per stated Stage Model wouldlbe ® show better
performance both in curricular and competitive egsamget better job/higher educational opportusiti@ough enhanced
graduate attributes.

CONCLUSIONS

In this paper, the stage models developed for thost graduate courses in Business Management (V)Bifx
Computer Applications say (MCA), in Social work (MSW"), and three undergraduate courses in Business déamnt
say BBM™, Computer Applications say (BCA, & in Commerce (B.Coffi) are presented and the contributions of these
models for enhancement of graduate attributes girdaetter performance both in curricular and coitipetexams to get

better job/higher educational opportunities areuksed.
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